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PURPOSE

A channel-specific best practice guide for social media content creation aimed at driving
consistent, engaging and effective content.
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HOLOGIC

Every Platform has a Different Role to Play

FACEBOOK AND INSTAGRAM

CHANNEL ROLE AUDIENCE CONTENT PILLARS WEF?CI;IgTULD

Primary
+  Consumers
Primary
While many Hologic employees and medical professional can be found on Facebook, Secondary *+  Women’s Health 101
users come here to connect with friends and family rather than to look for education or *  Medical *  Health Equality
thought leadership. professionals «  Patient Stories 3-5X / week
«  Employees
Facebook will serve as the public face of Hologic for a broad consumer audiences. Secondary
Tertiary +  Employee Spotlights
* Investors
*  Policymakers
Feed Primary
The Instagram feed functions primarily as emotional and visual storytelling for a
o . ) o + Consumers Feed
primarily consumer audience. Our Instagram feed is where we can highlight powerful ,
@ patient stories and purpose-driven content " Women's Heglth 101 | 3-6X/week
' Secondary *  Health Equality
. *  Medical +  Patient Stories Stories
Stories fessionals 5-10X / week
Our Stories can house our more casual and fleeting consumer facing content, such as protessiona
behind the scenes moments or partner reshares.
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Every Platform has a Different Role to Play

TWITTER AND LINKEDIN

CHANNEL ROLE AUDIENCE CONTENT PILLARS WEF?CI;IgTULD

coverage.

Where users come for news, trending topics, thought leadership and real-time event

Primary

*  Medical
professionals

«  Employees

Primary

Innovation at Hologic
Women's Health
Thought Leadership
Hologic News

HOLOGIC

. Investors
*  Policymakers

Recruiting

Secondary 5-10X / week
. . , . . . «  Consumers
Twitter is the channel where we'll share updates about everything happening at Hologic Secondary
for our professional audiences, as well as selective consumer-facing content. . *  Women’s Health 101
Tertiary .
< Investors *  Health Equality
. + Patient Stories
*  Policymakers
Primary
*+  Medical
. Eﬁfﬁzsfgflasn d * Innovation at Hologic
Where users come to network, job search, and advance their career skills. ploye: *  Healthcare Thought
prospective .
employees Leadership 3-5X/ week
LinkedIn will be our primary platform for sharing industry thought leadership, company ploy *  Employee Spotlights
news well as employee engagement and recruiting Secondary *  Hologic News
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HOLOGIC

Every Platform has a Different Role to Play

YOUTUBE AND TIKTOK

CHANNEL ROLE AUDIENCE CONTENT PILLARS WEF?CI;IgTULD

Primary
Where users can watch, like, share, comment and upload their own videos. . Medical

rofessionals . .
P * Innovation at Hologic

YouTube offers a way for us to share long-form videos and use the power of video for . Women’s Health 101 | As developed -

educational purposes by providing our audiences with longer content that cannot be Secondary

shared on other platforms. Consumers ) Heglth Equqllty working up to 2x
*  Patient Stories per week

Utilize platform improve the findability of video content with search optimized titles, Tertiary

descriptions and keywords. * Investors

TikTok is the fastest growing social media platform of all time, making the shortlist as

one of the most downloaded apps globally for the past three years. Primary

+  Consumers «  Women’s Health 101

The platform utilizes short-form video and targets young audiences. Its fast-paced *  Health Equality

nature keeps users engaged for relatively long periods of time. .Secol\;;:;gl + Patient Stories

professionals

Campaign -based

Platform may be used on campaign-based frequency — Current discussions around
utilizing for Sexual Health campaigns.
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4 Search

< Hologic @
Jan19 - @

This month we're encouraging first-timers to attend their
cervical screening. It's one of the best forms of protection
against cervical cancer. www.hologic.co.uk/cervical-
screening

It is estimated that every
year 61,072 women are
diagnosed with cervical
cancer in Europe.

European Parliamentary Forum.
CERVICAL CANCVER
oY Like () comment &> Share

Do

1Share

Best Practices:
Publishing Principles

CONTENT SHOULD BE CREATED TO ADHERE
TO SOCIAL EYE-MAPPING:

1. Prioritize the image, which captures users in feed and where
the eye goes first

2. Images should be branded and critical information should
appear on the image itself, keeping the 20% rule in mind

Post copy should be succinct and action-oriented

4. Logo should remain consistent as profile image to be
associated with each post

Remember, the majority of people will view your content on a
mobile device — so we must take a mobile-first approach.



5:28
< QO Hologic

Home  About

@ Hologic @
Apr7 - @

l 5G4 )

»

Photos Videos Posts Events

In honor of #WorldHealthDay, we want to highlight the
importance of making your health a priority. At Hologic,
we strive to empower people to live healthier... See More

i Like

O0% 800

) Like
=
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(J comment /> Share

43 Comments 114 Shares @~

(J Comment @ Share
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Best Practices:
Visual Hierarchy

IN ORDER OF HOW CONTENT IS DIGESTED:

1.

Visual: provides an instantaneous entry point into content and brings
subtext to life

Branding: should be present in every piece of content

Post Copy: refers to the visual or adds value but should
not be redundant; should be succinct



Best Practices:
Sharing Content

3:50 4 ol LTE® )

ologic @
< @ :aﬂ?-@
Many of us put regular health checks on hold during the Shared content, such as medical studies, positive press, accolades, etc. that

pandemic. This #STIAwarenessMonth, let's get back to . .. . .
pHGHTING Seal beativan echeduling YO sorsaiiator are published by other entities should be shared using these techniques:
common sexually transmitted infections (STls).

#MakeWayforBetter

Does the content meet the filters for the corporate brand identity and narrative? If so:

Labcorp

r12- @ . . . .
L ‘ . «  Share the post in the voice of Hologic and include a
It's time to prioritize our health, along with our social

lives. If you are sexually active, routine testing for miSSion'based Statement in Copy and |f pOSSible

common sexually transmitted infections (STls) is an
important way to protect your health. Learn more about

routine chlamydia, gonorrhea and trichomoniasis testing ° ifi i i
here: https://bit.ly/3Dwa9N8 #STIAwarenessMonth Tag the SpGClﬂC pUbIISher In your pOSt Copy




SOCIAL MEDIA BEST PRACTICES
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Facebook:
| Best Practices

< Watch a Q

For You Live Music Audio Gaming

Facebook is the largest social networking site that makes it easy for brands

Hologic - and consumers to connect and share with family and friends online.
9 Mar13-Q

We' d to donate $5 to WTA Charities f

aceht at al WA 1000 and 500 events. Every donation FACEBOOK’S THINGS TO CONSIDER WHEN

represents a gift to support women's health and finding 0 N FAC E B O 0 K .

a cure for women's cancer W #HOLOGICXWTATOUR U N | Q U E QUAL | Tl ES . -

. _ _ * Do not use hashtags on Facebook when

* Presents an entirely visual platform sharing another publisher’s content
* Provides opportunities to: — Hashtags on Facebook do not boost

visibility, and people do

— Reach hyper-targeted segments not search on Facebook by hashtag

— Activate advocacy base * Choose a Facebook post type and

—  Create a two-way dialogue paid amplification based on what
you’re trying to do, including:
— Share long-form videos, multi-image

posts / units

—  Link ad to drive to a website
— Image or 3-second animation

— Promote action-oriented activities for awareness
047 | 048 driving to website, other owned —  Sign-up form for lead generation
content or earned coverage —  Carousel to show off different parts

of your brand
—  Video for deep engagement
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Formats

@o

9:41 AM 9:41 AM all = 9:41 AM
€ Preview
IBM Sole Society -
Airbnb January 4 at 1:09 PM - @& l Air France Y Sponsored
a0 Two simple words form th fthe BMer's | Sponsoeil
p:;z';”: — - . i Looking for your next destination? Discover the world The tall boot with a stretchy back panel for
Acceptance starts with all of us. . ? "
; with our best offers comfort and a stylish contrast.
#weaccept i -

Aberdeen from

sok Now $1,252.00 | Boak Now | &
MW Book on www.airf... "_ B =
oY Like () Comment /> Share oY Like () comment A Share
SOLESOCIETY.COM
a Sole Soclety Calpyso Boot
DO® 348k Free U.S. shipping on all orders $50+
—o
|. Like P Comment A Share % l%% EI @ Q f—

B & & & &

I}

5B © & »&

VIDEO PHOTO CAROUSEL LINK

Formats represented here are available via organic and paid publishing. CTA buttons featured are
I-F&LOGIC * Edelman only available in paid products. A full list of ad products can be found here.
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https://www.facebook.com/IBM/photos/a.490518774371743.1073741825.168597536563870/1580753738681569/?type=3&theater
https://www.facebook.com/business/ads-guide

Creative Specs & Recommendations

UNIT
FACEBOOK
Size: 1080 x 1080 pixels
Photo _ P Text: Truncated after 125 characters
Image ratio: 1.9:1 i
Headline: 27 characters
Link Description: 27 characters
Your image should not include
more than 20% text
Video Aspect ratio:
- Landscape aspect ratio is 16:9. Text: 125 characters
- Portrait aspect ratio is 9:16 (if video Headline: 40 characters
includes link, aspect ratio is 16:9). Link Description: 30 characters
- Mobile renders both video types to
aspect ratio 2:3.
Carousel Size: 1080 x 1080 pixels
Image ratio: 1:1 Primary Text: 125 characters
Headline: 32 characters
Description: 18 characters

HOLOGIC ’ Edetmen
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SOCIAL MEDIA BEST PRACTICES
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HOLOGIC
Posts

HOLOGIC -

genlus3D

MAMMOGRAPHY EXAM

Qv

582 views

hologic Remember ladies, sharing your experience with
friends and family could give them the courage to schedule
their own #BreastScreening exam &
@genius3dmammography

View all 3 comments

October 27, 2021

Instagram:
Best Practices

Instagram is a photo- and video-sharing platform designed to help
consumers and brands tell a visual story through creative content.

INSTAGRAM’S UNIQUE QUALITIES:

Supports brand awareness objectives with:
- Lifestyle, portrait and scenic photography
« Short videos

+  “Boomerang” videos (looping 1-second videos)

« “Stories” with icons and location tags

THINGS TO CONSIDER WHEN
ON INSTAGRAM:

Highly visual with a community that is very
receptive to more unconventional, edgy
photography with limited text on the image

Establish a strong artistic aspirational
aesthetic that is cohesive across posts

Use location tags and meaningful hashtags
that allow for easy searches and to build
connections that bridge the gap of
geographic location and time

There is no direct linking allowed on
Instagram captions; however, Hologic has
set up a “link in bio” option if the divisions
would like to share links

14



9:30 7

@ ) GWHI® 60w

That means, of the world is
living in darkness.

We couldn’t live with that,
and neither could women
everywhere.

Instagram Stories:
Best Practices

Stories is an immersive creative format that enables people on Facebook, Instagram
and Messenger to view and share everyday moments through photos and videos

that disappear (unless saved) within 24 hours.

INSTAGRAM STORIES UNIQUE
QUALITIES:

Supports brand awareness objectives with:

Has unique text and sticker features that allow
brands to include a location, click-able hashtag
or sticker related to content.

Has engaging features that could remain
anonymous or 1:1 between brand and user.

“‘Boomerang” videos (looping 1-second videos)

THINGS TO CONSIDER FOR
INSTAGRAM STORIES:

Keep attention with speed: People
consume Stories content much faster than
other mediums.

Create content for Stories-first: Content in
a 19:6 format/vertical is best for using on
Stories

Enhance with motion: Content with motion
typically performs better given the quick
nature of Stories.

Pair text with a focal point: Centrally
located text helps relay the message
efficiently to users.

15



Formats

1:57 P 7 : o 9:41 AM +
[ 11:57 ] T - 9:20 ¢ ol = 9:41 AM 5% 6

© ‘]mtugnum E’j v MCDONALDS @ ‘Imtugmm ? @ ‘lmtugnam 74
< o hidy5130 & fyéerefFrance ees

Sponsored

Posts

@ ritzerackers
Sponsore d
mcdonalds &

Orieomis L
bring back
[o3 = B VI =) 21 Apr 2022
Learn More
Shop Now
oQv W Qv - N
880,853 views 1,610 likes
ritzerackears Tnasther we ran trv all the tonninos Paid partnership with gelatofactory_jp
A Q 0 L Qv W
28,444 likes “ Q. @ .

VIDEO PHOTO CAROUSEL LINK REELS

Formats represented here are available via organic and paid publishing. The link placement will vary, with
paid assets featuring the link associated with the image. A full list of ad products can be found here.

4 16
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https://www.facebook.com/business/ads-guide

Creative Specs and Recommendations

UNIT
INSTAGRAM
Photo Likes Image ratio: 1:1 Text: 125 characters
Impressions Minimum Width: 500 pixels Headline: 40 characters
Reach Minimum Aspect Ratio: 400 x 500
Maximum Aspect Ratio: 191 x 100
Video Views Ratio: 1:1 (for desktop or mobile) or 4:5 (for mobile Text: 125 characters
Likes only) Headline: 27 characters
Impressions Minimum Width: 120 pixels Description: 27 characters
Reach Minimum Height: 120 pixels
Length: 1 second to 241 minutes
Carousel Likes Image ratio: 1:1 Text: 125 characters
Impressions Min. number of cards: 2 Headline: 32 characters
Reach Max. number of cards: 10 Description: 18 characters
Min. resolution: 600 x 600 pixels Landing Page URL: Required
Max. resolution: 1080 x 1080 pixels
Max. size: 30MB per image

ﬂ%.OG‘C' ’ Edelman
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Creative Specs and Recommendations

UNIT

INSTAGRAM

Instagram Story

» Likes
* Impressions
* Reach

» Ratio: 9:16

* Resolution: At least 1080 x 1080 pixels
*  Maximum File Size: 30MB

e Minimum Width: 500 pixels

e Text: 125 characters

HOLOGIC ’ Edetmen
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SOCIAL MEDIA BEST PRACTICES
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Hologic
@Hologic

The Hologic Global
#WomensHealthindex found that just
19% of women in the US had been
tested for an #STD or #STl in the past
12 months.

Now, a new study from @CDCgov
highlights how this lack of testing
affects teens. Read via @UP|

upi.com
Prevalence of STDs among U.S. teens

Twitter:
Best Practices

Twitter is the place users go to learn what’s happening in the world in real-time —
whether it’s music, sports, politics, news, food or everyday moments.

TWITTER’S
UNIQUE QUALITIES:
The constant activity and candidness

of Twitter allows for brands to quickly
and succinctly develop a voice

Provides opportunities to:

Build relationships and engage
with advocates

Break news and real-time company
or industry updates

Comment on and cover
live events

Join conversations with other
brands, patients or communities

THINGS TO CONSIDER WHEN
ON TWITTER:

* Avoid images with heavy text
* Keep videos to 15 seconds or less
+ Consider using event or awareness hashtags

(limit to 1-2) to show up in relevant conversation

20



Twitter:
Best Practices

KEEP IT SHORT

* Focus on one specific message for the most impact

* Longer messages should link to a website or blog
* Account for at least 23 characters for a link

* Hashtags account for the 280-character count as well

USE BRANDED VISUALS IN YOUR TWEET
* Add personality by including a branded image, video or GIF

» Twitter users are three times more likely to engage with tweets that
contain videos and photos

INCORPORATE RELEVANT HASHTAGS

+ Hashtags expand your reach and allow you to tap into
trending conversations

* Use no more than two hashtags per tweet

* Hashtags should reflect keywords relevant to your business

ASK QUESTIONS AND RUN POLLS

Questions allow you to engage with your audience and elevate
their opinions in the conversation

Post open-ended questions or polls to survey on specific responses

— Use responses to inform future content

CURATE AND CONNECT WITH RETWEETS
AND REPLIES

Maintain a robust presence via retweeting and replying to relevant content

Positive customer feedback, helpful articles, and messages that align with
your business’s authentic voice can all be impactful content to retweet

Don’t forget: your retweets reflect back on your business and should align
with your purpose and values

21



Formats:

wil TBARMORE % 815 AM 100% -

& Home <

The Barista Bar @ @baristabar
Love coffee? We've partnered with local
== cotffee bean roasters to bring you the

best flavors in San Francisco,

& -y »

TEXT

ail TEARMORE ¥ 815 AM T00% —-—

The Barista Bar @ @baristabar

Love coffee? We've partnered with local
coffee baan roasters to bring you the
best flavors in San Francisco.

il TWTR = 15 AM 100% -

The Barista Bar @ @baristabar

Love coffee? We've partnered with local
coffee bean roasters to bring you the
best flavors in San Francisco.

PHOTO

o Q Q =

VIDEO

atl TBARMORE = 215 AM 1005 -

& Home B

Starbucks News & @Starbucks... -21h

% The Coffee Master program and our iconic
black aprons are making a triumphant
return! The program recognizes partners
and celebrates their coffee passion as a
symbol of our ongoing commitment to
ensuring a sustainable future of high-
quality coffee.

stories.starbucks.com
The coveted Starbucks Coffee Master
black aprons return

e Q 2 fur

WEBSITE CARD

Formats represented here are available via organic and paid publishing. A full list of ad products can be found here.

HOLOGIC Qsde.man
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https://business.twitter.com/en/advertising/formats.html

Creative Specs & Recommendations

UNIT
TWITTER
ikes/Retweets in. size: X pixels ax. length: characters (organic), characters (paid,
Photo Likes/Retweet Min. size: 600 x 335 pixel Max. length: 280 ch ters ( ic), 257 ch ters (paid, 23
Impressions Optimal size: 1200 x 675 characters are used for link)
Reach Aspect ratio: 16:9
Max. file size: 15 MB (organic), 3 MB (paid)
i Views Max. size: Under 1GB strongly recommended for optimal Max. length: 280 characters (organic), 257 characters (paid, 23
Video
Likes performance characters are used for link)
Impressions Recommended aspect ratio: 16:9 Title (under video) length : 70 characters
Reach Max. length: 2 minutes and 20 seconds Description (under video) length: 200 characters
Recommended frame rate: 29.97FPS or 30FPS
File type: MP4 or MOV
i Clicks Image size: 800 x 418 pixels for 1.91:1 aspect ratio, Max. length: 257 characters (paid, 23 characters are used for link)
Website Card
Impressions 800 x 800 pixels for 1:1 aspect ratio (Max. 3MB) Website title length: 70 characters
Reach Aspect Ratio: 1.9:1 - Note: device/app settings could truncate titles beyond 50
characters

HOLOGIC )Ede.man
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SOCIAL MEDIA BEST PRACTICES
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[ 10:29
6

Hologic, Inc. =+ Follow
Lo 167,851 followers
6d- ®

Nearly 2/3 of chlamydia cases are in young people aged
15-24. We're making CDC-recommended annual testing
accessible for women of this age with our reliable assays.
Find out more https://bit.ly/3qceOtu #STlawarenessmonth
#wellwomanexam #STls

Oe 10 5 shares

& = 54 XA

Like Comment Share Send

Reactions

90 ’0@@6@0&

LinkedIn: Best Practices

LinkedlIn is niche platform for sharing your company’s

professional identity.

LINKEDIN’S UNIQUE QUALITIES:

* Atits core, LinkedIn is a networking tool
* The platform is evolving into a centralized
hub for business content
* LinkedIn offers the opportunities for brands to
enhance thought leadership about their
respective industries
» Users expect all News Feed content to be
relevant to their professional career
— They visit LinkedIn to learn about career
trends and better understand an industry
or company’s profile

* Provides opportunities to:

— Target a unique, hyper-targeted
audience

— Drive awareness and action on the
world's largest professional network

THINGS TO CONSIDER WHEN
ON LINKEDIN:

+ Keep content short and noteworthy (150
characters or fewer)

Include compelling statistics or quotes
lifted out of a larger piece of content

Include a CTA (helpful advice here)

* Prioritize posts with rich media

Format graphics for conversions — include
CTAs to encourage click-throughs

Include text within your videos to
accommodate silent viewing

25


https://knowledge.hubspot.com/cta-user-guide-v2/call-to-action-best-practices

Formats:

10113 4

« Search

& Q Labcorp

Home About Posts Jobs People

Labcorp 4 Follow
152,115 followers
1d-®

It's no secret that the pandemic harmed kids' mental health.
That's why we are teaming up with Alliance for a Healthier
Generation, a non-profit that has provided social-emotional
support to 5 million kids, like Kiera, families and educators
over the past three years. Sign our Make Way for Better
pledge today, and for each pledge signed we'll donate to
Healthier Generation: https://bit.ly/3LnxDal

o®e 101 15 shares

&

Comment

PHOTO

10:12 ¥

4 Search

& Q, Quest Diagnostics

Home About Products Posts
o7
3]

Comment

) Quest Diagnostics
@97 931,834 followers
Tw. @

This Lab Week, celebrate the dedication of lab professionals
in our communities with us!

#questdiagnostics #labweek

Here's to Lab Week 2022
questdiagnostics.com + 1 min read
ode 331 8 comments . 54 shares

2] =] o

Like Comment

LINK

10:1M 7

4 Search

£ Q Amazon

Home  About Posts Jobs Life People

Amazon
Rl 25,276,819 followers
3w ®

Ability to advance. Gender diversity. Skills growth. These are
some qualities LinkedIn considers when ranking their top
companies where people most want to work. W ...see more

¥ T

o0 7130 214 comments - 883 shares

VIDEO

10:10 &

< Search

& Q Google

Home About Posts Jobs Life People

AT T TSI ST o w
450k+ companies ‘ ’ @

'(Upgrade to Premium »

o~ Google
W 24658.225 followers
d-®

Future interns,
We want to hear from you! What are you looking
forward to in your upcoming internship?

The author can see how you vote. Learn more

Mastering new skills

Making new connections

-
N
( Jumpstarting my career
e

Experiencing the work culture

51,570 votes - 1h left

00U 1936 163 comments « 35 shares

o “

Comment

POLL

Formats represented here are available via organic and paid publishing. A full list of ad products can be found here.

HOLOGIC die.man
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https://business.linkedin.com/marketing-solutions/success/ads-guide

Creative Specs & Recommendations

UNIT

LINKEDIN

Max. length: 10 minutes

YouTube, Vimeo, and SlideShare
URLs are supported, animated gifs
are not accepted unless in MP4
format and more than 3 seconds
long.

- Title: 70 characters

Photo/Link Clicks Size: 1200 x 627 pixels, more than + Max. length: All URLs must have the "http://" or
Views 400 pixels in width - Introductory text: 150 “https://" prefix
Impressions Image ratio: 1.9:1 characters URLs longer than 23 characters are shortened by the
Reach - Headline: 70 characters LinkedIn shortener
- Link Description: 30
characters
Video Views Size: 1200 x 627 pixels » Max. length: Videos will silent autoplay in the feed once member
Impressions Aspect ratio: 1:2:4 to 2:4:1 - Introductory text: 150 scrolls to them.
Reach Max. size: 5 GB characters, including URL Note: Lead Gen Forms do not support video.

HOLOGIC die.man
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SOCIAL MEDIA BEST PRACTICES
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1
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. j’ I -i'ountries.

The relevance of Continuous Cytology Training — -
Testimonial by Kristine Van Belle

434 views - 1 month ago

i 5 -, o
2

Dislike Share Download Save

Y Hologic, Inc.

\:} 287K subscribers SUBSCRIBE

Published on Mar 17, 2022

There is constant innovation happening in the Cytology
environment. Kristine Van Belle and Miranda Van Hulzen, both
very experienced Cytotechnicians, share their vision of why

ongoing training is so important and how Hologic is supporting
throughout this training journey.

Comments

o Add a comment

Up next Autoplay

YouTube:
Best Practices

YouTube is the perfect platform for storytelling and

housing a versatile bank of video content.

YOUTUBE’S UNIQUE QUALITIES:

Supports brand awareness objectives with:

Long-form videos
Video series
Owned branded content

Building a community of subscribers

THINGS TO CONSIDER WHEN
ON YOUTUBE:

YouTube is the second biggest search
engine, - search optimization is very
important in determining ranking and
visibility. Videos should include:

—  Keyword-optimized titles and
descriptions

— Relevant topic tags

Curate an organized community with intuitive
playlists

Establish consistency with video content
types in order to cultivate a community
that subscribes to the channel

Content should often be educational in
nature, as many users arrive on YouTube
after googling answers to specific questions.

29



Creative Specs & Recommendations

UNIT

YOUTUBE

Video y

Views
Impressions

Reach

Aspect ratio:16:9
Min. resolution: 1920 x 1080 pixels

Title: copy: 70 — 100 characters

Description copy: 5,000 characters max — include most
important information and relevant key words in the first
157 characters.

HOLOGIC ’ Edeiman
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